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1. syylumauvianues Customer Journey
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FIWTIWLBYAIIEGNIINGNAN
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1. syydumeumnanves Customer Journey

1%

N33U3 (Awareness)
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n15SBULTEU (Comparison)

[ J

[ J

[ J

o nsimaulede (Purchase Decision)

® nsde (Purchase)

o msleeu (Usage)

® MsAduAYUMAINISY (After-sales
Support)

® nsTedmieuuztse
(Repurchase/Advocacy)
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